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UBS – Value Proposition design and rollout (print, video and social media)
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UBS – Value Proposition design and rollout (print, video and social media)
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UBS – Value Proposition design and rollout (print, video and social media)
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UBS – Video



Tangerine – Social media
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Branding



Brand Refresh









Brand Refresh



The Ottawa Hospital – Advertising



▪ The ask was to create high-end support 

materials for the Fundraising Team to aid 

in the recruitment of community leaders 

to join the Cabinet Executive Committee. 

▪ The objectives were to provide enough 

information for prospects to make 

informed decisions and to showcase the 

campaign in a visionary, world-leading 

manner. The Ottawa Hospital also wanted 

to build buzz around the fundraising 

campaign.

The Ottawa Hospital - Recruitment Package



The Ottawa Hospital - Recruitment Package



The Ottawa Hospital – Case for Support

▪ The Case for Support is the 

introductory communication for 

a campaign. It is used as a 

communications tool to enlist 

campaign leadership 

volunteers, secure campaign 

leadership donors and engage 

the larger community of major 

gift donors. It also sets the stage 

for more targeted follow up 

materials.

▪ The brochure contained stories, 

narratives and pictures that 

would appeal to both the 

head and the heart.



Lawrie Group – Website UX, design, and development
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CIBC – Sustainability Report
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Brand identity design

▪ Developed a new brand to signal the 

working together of the three main 

sites – Credit Valley Hospital, 

Mississauga Hospital, and Queensway 

Health Centre  
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RBC – Event design

▪ RBC needed to signal a change 

stand out from the competition 

at SIBOS—the premier global 

conference for the Financial 

Institutions with over 185 

exhibitors and 8,000 delegates 

representing 149 countries.
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Client Event
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Client Event
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Client Event
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USC Canada – Event design

▪ USC Canada needed an engaging 

way to engage with visitors at the 

Royal Winter Fair. The new booth 

leveraged various materials and a 

wide range of multi-sized collateral 

materials to make learning fun.
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Egan – Event design

▪ Egan needed to stand out at the 

Orgatec—one of the leading 

international trade fairs for equipment 

and furnishing of offices and 

properties. New booth graphics, 

wayfinding and remote-controlled 

blimp were developed to 
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Rebrand

▪ A new name and a new dynamic visual 

style for a leader and catalyst for improving 

the health and well-being of people living 

with HIV and other episodic disabilities, 

across the lifespan, through integrated 

research, education, policy and practice. 
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Brand refresh

▪ In 2015, two of Canada’s largest, 

leading autism organizations — 

Autism Society Canada (established 

in 1976) and Autism Canada 

Foundation (established in 2002) – 

amalgamated to form Autism 

Canada. Members realized that by 

joining together, they could build one 

strong organization to support the 

Canadian autism community. A new 

identity and visual style was created 

for the newly created organization.
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Brand refresh

▪ West Park Healthcare 

Centre helps patients get 

their lives back by providing 

specialized rehabilitative 

and complex care after a 

life‐altering illness or injury. A 

new visual style and tagline 

were developed that 

celebrated the strength 

and determination of 

patients and staff.
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Rebrand

▪ Maritz Canada and Maritz Loyalty 

Marketing needed to change. A new 

name and identity was developed 

that signalled their connection and 

commitment to their clients—and 

their client’s clients.



Visual Identity



Brand identity













PMA Canada
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Rebrand
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Brand identity design
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Rebrand
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Event social media marketing



Website design and development



Website design and development
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Product branding and packaging
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Brand refresh



Amgine

▪ Re-brand for an .ai tech platform for 
the B2B travel industry

▪ Brand strategy including: brand 
architecture, persona development 
for 3 audiences, mission, vision, 
manifesto and brand visual identity 

▪ All marcomm and PR strategy and 
planning



Insuresoft

▪ Refreshed existing Insuresoft brand 
identity, including value proposition and 
brand voice strategy

▪ Brand standards, website design and 
tradeshow materials



humble+ cannabis solutions

▪ Our team was engaged by humble+ Cannabis 
Solutions to design and develop a new website 
for the brand. The result was a responsive, fresh 
and approachable website that better 
positioned them in the marketplace.

Web strategy

UX / UI

Design and digital production

Image selection and art direction

Front and backend development

WordPress platform

Mobile responsive and compatible

http://www.humblecannabissolutions.com/

http://www.humblecannabissolutions.com/
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Social media adverstising
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Social media adverstising
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Product materials
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Product materials
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Product materials
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